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Major Groups of Expenditure
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Table 4-1: Yearly consumer price index

2022-2018

2022 2021 2020 2019 2018 |
ujgll
Weight
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Gl §lol clegano

Index

Food and non-alcoholic
beverages

Alcoholic beverages and tobacco
Clothing and footwear
Housing, water, electricity, etc.
Household goods and services
Health

Transport

Information and communication
Recreation, sport and culture
Education

Restaurants and hotels
Insurance and financial services

Miscellaneous goods and services

105.2 100.0 99.2 99.9 101.8 100.0

plell sl aayl

107.0 100.0 100.7 983  98.1 12,5 Weslluc chgpollg &Aacll

99.9 100.0 100.0 975 972 0.2 2uillg ddoasil wlig puoll
101.7 100.0  99.1 99.1 9838 6.1 &3allg yuloll

99.7 100.0 99.4 100.7 105.6 28.4 J&lg .cbyasllg .olallg «(ySull
100.3 100.0 101.2 101.7 1022 7.2 adjioll wlaeallg Gljmaill
100.5 100.0 100.0  100.0 101.4 6.4 danJl Gload
125.8 100.0 943 98.3 103.1 13.2 Jadl wload
100.5 100.0 100.0  100.0 100.0 7.3 GinsVlg wlogleoll
113.8  100.0 103.3 1048 107.2 2.6 aalaillg apb ylg axapil
100.6 100.0  99.6 985  96.8 5.1 ouleil]
107.0 100.0 103.4 106.6 106.6 4.0 Galdllg aclbwoll
1022 100.0 - - - 1.5 ayloll wloaallg (ol
101.8  100.0 101.7 100.7 100.8 5.4 degiio Gloaig glw

Base year (2021)

* Note: For years up to 2021, the indices are based on 2014 weights, when the
coverage of some categories was slightly different.
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Table 4-2: Yearly change rate of consumer price index

2022-2018
Year 2022 2021 2020 2019 2018 il

Major Groups of Expenditure Ujo’ gl Glasyl ole

ajor Group p Weight Al Glooyl wlegono
Index 52 08 (0.7) (1.9) 4.2 100.0 Pl cuwball payll
Food and non-alcoholic beverages 70 (0.7 2.4 03 2.7 12,5 agasil pe wlig piallg ayacl
Alcoholic beverages and tobacco 0.1) (0.0 26 03 55.0 0.2 2uillg dgasl big pirall
Clothing and footwear 17 09 00 03 52 6.1 aanllg Juuilall
Housing, water, electricity, etc. (0.3) 06 (13 (4.7 (3.4) 28.4 jllg «cbyasllg colallg (Sl
Household goods and services 03 (12 (05 (0.4) 2.4 7.2 ayjiall wianallg wipanil
Health 05 00 (00 (1.4  (3.1) 6.4 danll load
Transport 258 60 (41) (46 15.0 13.2 Jadl oloxa
Information and communication 05 0.0 (0.0) (0.0 4.0 73 Veilg wlogleoll
Recreation, sport and culture 138 (32 (1.4 (2.3) 4.9 26 aalaillg apbPlg awayill
Education 06 04 11 1.8 4.4 5.1 ouloil
Restaurants and hotels 70 (33 (3.0 0.0 50 4.0 Galiallg aclboll
Insurance and financial services 22 - - - - 15 adlall eiloaillg L)JDLU|
Miscellaneous goods and services 18  (1.7) 1.0  (0.1) 4.4 54 dcgiio Wloang glw
Base year (2021) (2021) Lwlwdl disw
* Note: For years up to 2021, the indices are based on 2014 weights, 2014 ligh nle Slpisgall aaiei 2021 s gl duwll sdbgalo *

when the coverage of some categories was slightly different. Wl daliae olall as @ . L_Uls losic
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